
In today’s world of connected devic-
es and smartphones, it’s often the 
case that people simply don’t have 

the time or the space to sit down and 
read a news story. 

There’s also the case of people who 
can’t read due to a disabilitywhere audio adaptations would allow 
for easy consumption. There have been audio publications of long 
form writings, such as the Modern Love Podcast, the Guardian Au-
dio Long Reads, Polygon Longform and a few others such as Mor-
tified, but there hasn’t really been a brand that reads the news to 
people from a wide array of publications until now.

This new podcast category that can be found in the iTunes store 
is called Spoken Editions. It’s a podcast category that hosts audio 
only content of people reading the news from RSS (rich site summa-
ry) feeds of publications such as Ozy and many more. 

At the time, a handful of publishers appeared to be trying out the 
new format. But with the official launch, there are now more than 
40 spoken editions available from a number of publishers, including 
the Huffington Post, Reuters, Slate. Mic, Wired, IGN, Bustle, Fu-
sion, Gizmodo, Jezebel, Lifehacker, TIME, Skift, Playboy and oth-
ers, including TechCrunch.

The podcasts are operated by the Spoken Layer Network. This is 
their focus. They aim to bring the news to people who are driving 
and who are using smart home assistants like Google Home and 
similar.

When listeners tune into a podcast to hear an episode, which is 
uploaded daily, they will hear professional voice actors reading the 
headlines and the contents of the article. Unfortunately, for those 
who are blind and/or visually impaired, images are not described if 
there is a screenshot within the article, but text is read verbatim. 

The choice to use humans rather than synthesized speech was a 
deliberate one. “We have a distributed network of voice-over talent 
that is tagged and managed,” Spoken Layer CEO Will Mayo, previ-
ously explained to TechCrunch. “The voice and style of any brand 
is in its writers and the reporting it does. That’s unique for every 
publication, and that uniqueness is honored.” 

In other words, a brand whose target demographic was a younger 
audience may be voiced by a younger voice actor, for example.

In addition to giving consumers a new way to digest the news, 
Spoken Layer also opens up an additional ad-based revenue stream 
for publishers, thanks to the included audio ads. You can view the 
new recordings at http://itunes.com/SpokenEditions.
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